
 

 

 

Increase Your Online Sales Through Search Engine Marketing 

Getting others to know you on the Internet is an essential step for your business, given the 
number of Internet users is in a continuous growth. More and more of them are using the Internet 
to document themselves about the products they are going to buy. This is why companies need to 
build a reputation for their brands. Search Engine Marketing is considered to be one of the best 
tools that can help you build an online reputation for your brand.   

While online and looking for information, people spend most of their time using search engines. 
Hence, you need to promote your business through search engines in order to have a strong 
presence on the first result page and increase the visibility of your brand and products. 

According to a study of the online marketing company iProspect, 68% of those seeking information 
via search engines access the websites listed on the first result page and only 27% of them visit the 
other pages. The iProspect study also reveals the fact that almost one third of the respondents 
consider the websites displayed on the top positions in the result page to belong to famous 
companies from that field of activity. In other words, if your website does not appear in the top 
positions of the first result page, your brand will not be considered a strong one. 

In order to build reputation for your brand you have to get the Internet users to know yourself and 
that you are able to fulfill their needs. This is only the first step in the process of increasing your 
online sales. You must use the most effective online marketing and communication tools so that 
you can reach your target audience and to develop your business. 

I. The Topic – Increasing Online Sales  

Sales growths are essential for every online business. For small businesses, they draw   the line 
between profit and bankruptcy. There are a lot of competitors on the Internet, each one of them 
trying to provide the products that Internet users are in need of.   

The users want to find faster and in a more accessible way the information and the products they 
need. Given this fact, the SEM’s advantage on the other marketing solutions is that the users take 
initiatives giving us clear information about their needs. By offering them exactly what they need – 
relevant content – your brand’s online reputation will be built by itself and your sales will increase.  

SEM will help you reach your goals and be sure you are in the right place at the right time, when 
the users are willing to buy.  
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